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Dear colleague
Welcome to our Stopping Stigma Toolkit.

In September 2016, schools, colleges and youth organisations from Brighton and Hove attended 
a Stopping Stigma event. This event was organised by the YMCA Right Here project, part of YMCA 
DownsLink Group, in the run up to the launch of the successful, national, anti-stigma 
#IAMWHOLE campaign.

The overall aim of the day was to ensure that each group left the event having created a unique, 
student-led, anti-stigma mental health campaign which they would deliver over the next four 
months to reduce mental health stigma – making it easier for young people to talk about mental 
health and to seek help. 

By the end of the event, the aim was that students:

By the end of the event, the aim was that staff:

This toolkit shares all the preparation, slideshows and hand-outs from our event, and tells 
you everything you need to know about organising and delivering a Stopping Stigma event for 
schools in your area.

We hope you enjoy your Stopping Stigma day!
 
YMCA Right Here project, YMCA DownsLink Group 

Understood that everyone has mental health 
Were aware of the impact of language and attitudes around mental health 
Understood what is meant by “mental-health stigma”
Had ideas for how they can support others with their mental health
Developed campaigning skills 
Felt confident to tackle mental health stigma through a school based campaign

Were reminded of the impact of language and attitudes around mental health
Gained an agreed understanding of what is meant by “mental-health stigma”
Gained knowledge of different skills and approaches to campaign delivery
Were clear about the planned campaign for their school and who would be developing and 
delivering this.

Welcome
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Who is it for? 
This toolkit is for professionals from schools, 
colleges and other youth settings that are 
interested in supporting the young people 
they work with to create anti-stigma mental 
health campaigns. 

This toolkit can be used to create your own 
anti-stigma event, where you invite other 
external agencies to participate, or the 
materials can be used to run an event within 
your setting where a range of different 
campaigns are developed by different groups 
internally. 

Instructions for use 

We recommend that the event outlined in 
this toolkit is delivered within the format of 
one school day 
We recommend that all settings ensure 
that they allocate appropriate resources to 
support and facilitate the delivery of the 
campaigns that are created once the event 
has ended 
We recommend that providers plan a 
celebration event once the campaigns have 
been launched, to reflect on hard work and 
celebrate success

We recommend that no more than 90 
young people are invited to take part in 
your anti-stigma event 
We recommend that participants are 
divided in to their workshop groups, before 
attending the event 

Contact and terms of use
There is a one-off charge for use of this 
toolkit. 

YMCA DownsLink Group has an aspiration 
to continue and increase our impact in the 
area of young people’s mental health and 
wellbeing. The money generated through the 
sale of these toolkits is reinvested back into 
the development and sustainability of YMCA 
DownsLink Group programmes that support 
young people to belong, contribute and thrive. 

Any updates and improvements to the toolkit 
will be made available to you on an on-going 
basis.

This toolkit provides a framework for delivery of a Stopping Stigma event, and is intended to 
allow for flexibility in local delivery.

However, there are certain areas where we highly recommend that you follow our best practice 
guidelines in order to ensure some core consistencies and deliver an event that is effective for all 
participants. 

We ask that you recognise and apply the following best practice guidelines when using this 
toolkit:

How To Use This Toolkit
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Suggested Agenda

TIME STAGE PAGE
09:00

09:30

09:45

10:40

11:45

12:00

12:45

13:00

14:00

14:15

10

11

12

18

19

25

30

36

37

38

39

40

41

Arrival & Registration

Welcome

Understanding & Tackling Stigma 
(x 3 workshops running in tandem)

Workshops: Building A Campaigners’ Toolkit

Pre-Lunch Thoughts

Lunch

Jordan’s Challenge

Campaign Planning

Mini Plenary

Next Steps and Closing

Making Change Happen: Marketing & PR

Creative Campaigning: Using Art & Drama

Using Social Media for Social Change
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What You’ll Need
Before the event

An event space with a 
room big enough for all 
participants, two break-
out rooms and Wi-Fi 
capabilities

An information pack for 
teachers attending 
(page 59)

A consent form for parents
(page 63)

A registration document 
(page 64)

Resource packs containing 
all hand-outs

Coloured stickers in yellow, 
blue and red

X6 staff available to run 
each of the three Building 
A Campaigner’s Toolkit 
workshops (x2 staff per 
workshop)

 Laptops (x2)

 Projectors (x2)

 Speakers (x1)

 Pens

 Flipchart paper

 Blu-tac

 A1 paper letters    
  spelling “Stigma” (x3)

 Inflatable “Earth” beach  
  balls (x8) 

 Plain, white stickers
  
 Post-it notes

 Signs directing particpants  
to different rooms and the 
toilets

 Glue

 Scissors

 A Shoebox

 Collage materials e.g.   
 coloured paper, stickers  
 Etc..

 A stopwatch

 Colourings pens/pencils

Completed feedback forms 
(pages 65-67)

During the event After the event

What you will need
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What You’ll Need

Section 3

THE DAY: STEP BY STEP
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09:00-09:30

Arrival & Registration 
Prior to the event, the names of all participants should be 
added to the events registration document (page 64) to be 
signed off when they arrive. This can also act as your fire safety 
register. 

One teacher/delegate from each group should be responsible 
for signing in their entire group to prevent large queues.  
All tables should be set up with each groups name on them 
before arrival so that they can be directed to their seats 
promptly. 

Structure
One person to assist groups 
signing in. 

One person to direct groups 
to their table.

What you’ll need 
 

 ▶ Registration document
 ▶ Colour- coded resource 
packs in red, blue and 
yellow containing all 
hand-outs
 ▶ Pens
 ▶White stickers for 
participants to write their 
names on
 ▶Wi-Fi code

 
 ▶ Resources packs equally divided by colour (this will 
determine which workshops they attend) E.g. a group 
of six would have two red, two yellow and two blue 
resource packs
 ▶ Plain, white stickers that participants can write their 
names on
 ▶ Pens
 ▶A piece of paper with the Wi-Fi code written on it
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09:30-09:45

Welcome Address 
This is an opportunity to welcome everyone to the event, thank 
them for their attendance and explain more about the day, 
including necessary housekeeping information. 

You will need to explain that the colour pack that individuals 
have will determine which workshops they attend. You should 
explain that groups will be split up. For the stigma workshop 
they will all receive the same workshop, but the campaign 
workshops that follow them will cover different topics. They will 
then come back together in their groups afterwards to share 
what they have learnt and plan their campaigns.  

Remember to let participants know what times there will be 
breaks and where the toilets in the venue are.

Structure
All participants in one room

What you’ll need  

 ▶Microphone and PA 
system or a loud voice
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09:45-10:45

Understanding & Tackling 
Stigma
To encourage engagement and discussion, attendees break 
into three evenly-sized groups to attend this workshop, which 
takes place in three separate rooms at the same time, and 
covers these issues:

Structure
Three rooms

Three facilitators

What you’ll need 

In each room:
 ▶A1 paper letters (spelling 
out STIGMA) stuck along 
one wall
 ▶ 8 inflatable ‘earth’ beach 
balls 
 ▶ Laptop 
 ▶ Pens 
 ▶ Post-it notes
 ▶ Projector
 ▶ Speakers
 ▶ Stickers, cut into strips
 ▶Worksheets (pages 43-45 
one copy of each)
 ▶ PowerPoint Presentation: 
bit.ly/StigmaPowerPoint

 
 ▶What does stigma mean? 
 ▶Why/how does it happen?
 ▶How does stigma affect us, and those around us?
 ▶Whose job is it to tackle stigma?
 ▶What is the opposite of stigma/what would a stigma-free 
community look like?
 ▶What can we do to make our own community more like 
this?
 ▶What would make it easier to talk about mental health? 
 ▶How can we normalise it?
 ▶Agreeing a common language for mental health/wellbeing 
– definitions and terminology
 ▶What would make it easier to ask for help? 
 ▶What can we do to help others?

12
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Introductions (1 min) 
Sit in a circle or semi-circle for introductions:

Ground rules (1 min)
Suggested ground rules include: 

Ice Breaker (5 min) 

Invite the group to suggest some ground rules.

Celebrity faces: 

Who of these do you know?
How many have mental health issues? 
What mental health issue do they have? 
Answer: All of them (show next slide)

Who are we?
What do we do?
Why are we here?

Many people around us are coping with, 
managing, and recovering from mental health 
issues that we may have no idea about. 
These celebrities were easy to find, they are 
successful and many people look up to them. 

People with mental health issues or even 
lifelong illnesses can lead full and happy lives 
with the right support.

KEY LEARNING: 

 
 ▶ Listen and respect other people’s experiences, 
even if they are different to yours
 ▶ Be mindful of the things you say and the 
language you use
 ▶Only share things about yourself if you are 
comfortable and happy for everybody to know
 ▶ If you feel upset or distressed and want to 
leave the room, please approach one of the 
Right Here team. If you need the toilet, give us 
a thumbs-up so we know you are OK

12 13



Define mental health (3 mins) 
Who has felt 100% physically well in the last year? 
(Broken bones? Colds? Flu?) 

And who has felt 100% mentally well in the last year? 

Has anyone truly felt happy every day? 

Mental health is on a spectrum just like 
physical health, we have ups and downs and 
that is “NORMAL.”
 
Mental health helps us to live life happily and 
take full advantage of our achievements and 
abilities… and be able to cope with failure and 
disappointment. 

“Mental health” as a term does not always 
need negative labels attached to it such as 
disorder, illness, or breakdown.

KEY LEARNING: 

We all have mental health (1 min)
Show slide and read statistics:

   ▶ 1 in 10 young people aged 5-16 suffer from a 
diagnosable mental health disorder - that is 
around three in every classroom.
 ▶Around 1 in every 12 young people self-harm. 
This figure has more than doubled in the last 
10 years.
 ▶More than half of all adults with mental health 
problems were diagnosed before they turned 
18. 50% of mental health problems occur by 
age 14 and 75% by age 24.
 ▶Nearly 80,000 young people in the UK suffer 
from depression. 
 ▶Depression, self-harm, anxiety, eating 
disorders and post-traumatic stress disorder 
are some of the most common diagnoses.
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Defining stigma (10 mins) 

What might it feel like? (10 mins) 

Point to the huge letters saying STIGMA on wall 
and ask: What does stigma mean?

Quick chat in pairs: What do you think is the main 
way people show stigma at your school?

Give some prompts e.g. language, social 
exclusion. Invite everyone to get up and graffiti 
words and phrases onto the big letters.

Discuss ideas and definitions. 

Show The Stand Up Kid: bit.ly/TheStandUpKid

Split into three groups, give each group one 
worksheet (pages 43-45) to complete (3-4 mins) 
then discuss. Notes for the facilitator are on pages 
46-47.

We have all experienced some of these things, 
it’s part of being human. But when these 
feelings are so intense or they affect our daily 
lives, we might be diagnosed and need more 
support to start feeling ourselves again.

It’s complicated! No one experiences anything 
the same as anyone else. 

The important thing is that we can empathise. 
We might not have experienced schizophrenia, 
but we have all felt scared and confused. We 
might not have experienced depression, but we 
have all felt lonely or sad.

Apart from being upsetting, stigma can affect 
a person’s relationships, financial situation, 
opportunities and even make their mental 
health a lot worse.

Most of us are guilty of perpetuating stigma in 
one way or another, even without realising.

KEY LEARNING: 
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How does stigma affect our school, 
college or community? (15 mins) 

ACTIVITY
Help seeking behaviour (10 mins) 

Ask: How does stigma affect our thoughts and 
feelings? And our actions and behaviour?

Everyone writes on post-it notes and sticks to the 
screen, then discuss.

Ask: What would a stigma-free world look like? 
Sound like? Feel like? What would make it easier to ask for help?

Stand in a circle, each person with strip of stickers and a pen. 

Give a few minutes to write ideas and give prompts: ‘be kinder’, ‘have a quiet room at break 
times’ etc.

Three people start with a beach ball. Shout out one of their stickers and stick onto the ball, 
then bounce to someone else, who shouts out what they see, and their own idea, and adds 
their sticker. 

Keep bouncing balls around the circle, and adding new balls. It’s ok for people to shout over 
each other. If you can’t think of anything bounce it onwards. This should get fast paced and 
loud!

Ask: Maybe we can’t change the entire world, but what could change at your school to help 
stop stigma? 

Two-minute discussion in pairs.

We might see name calling, or use language 
that makes people feel excluded.

It might be hard for people to talk to their 
friends about it or go to see the counsellor as 
they are worried about what other might think.

Being might feel hopeless if there is no 
information around.

People might leave others out because of their 
own judgement or prejudice, if we want people 
to ask for help we need to make it easier!

KEY LEARNING: 
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Conclusion (5 mins)

What happens now?
Please move to your next workshops swiftly.

If you have a blue sticker go: Main Room
If you have a green sticker go: Room 1
If you have a red sticker go: Room 2

Don’t forget your packs when you move on!

Show this slide and run through points:
 

 ▶ YOU can help to create a society where mental 
health problems are not hidden in shame and 
secrecy.
 ▶ YOU can ensure your friend or relative is not 
afraid to speak out about their problems, or 
left wondering where they can turn for help.
 ▶ Be careful with your language - using 
derogatory language to describe people with 
mental health problems can be really isolating.
 ▶ If you feel comfortable, you can challenge 
people when they say hurtful or negative 
things about people with mental health 
problems.
 ▶ Let your friends know that they can open up - 
ask them how they’re feeling every once in a 
while.
 ▶ Find a creative way to tackle stigma and plan a 
targeted campaign by the end of today!
 ▶ Start thinking about how to take all these 
ideas and use them in your next workshop.
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10:45-11:45

Building A Campaign Toolkit: 
Three Sessions
At this point each group is given a different workshop to take part in. As before, for the next hour, 
three workshops take place at the same time, but this time the three workshops cover different 
topics.

Each workshop explores a different element of campaigning, providing participants with a variety 
of tools which will help them to develop and deliver a successful campaign: 

 ▶Making Change Happen: Marketing & PR (blue workshop) (page 19)
 ▶ Creative Campaigning: Using Art & Drama (red workshop) (page 25)
 ▶Using Social Media for Social Change (green workshop) (page 30)
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10:45-11:45

Making Change Happen: 
Marketing & PR
Blue workshop
This workshop aims to run through all of the basics of 
campaign planning, providing participants with a solid platform 
to create campaigns that are well planned, considered and 
impactful. The key learning points are:

What you’ll need 

 ▶ Laptop
 ▶ Flipchart paper
 ▶ Pens
 ▶Mobile phones and 
internet connection
 ▶ PowerPoint Presentation: 
bit.ly/PRPowerPoint

 
 ▶Understanding the basics of campaigning
 ▶Understanding how to establish the key campaign 
messages and audience of your campaign
 ▶ Learning about different campaign mediums for different 
audiences 
 ▶Understanding the role of evidence and research in 
campaigns
 ▶ Learning how to keep people’s interest and avoid common 
campaign mistakes
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What is a Campaign? & 
Campaigning For Change 

Campaign Basics (5 mins)
 

Explain that this workshop is looking at how to 
make real changes using campaigns.
 
Re-visit group agreement. 

Show this slide and explore what a campaign is 
and what the aim of campaigning is.

Show this slide and facilitate a discussion around 
the initial questions you should ask yourself when 
planning a campaign and why they are important. 

The main priority for campaigns is to create 
some sort of change. 

Campaigns can create changes in a wide range 
of areas for a variety of people, groups or aims. 

Deciding where you want change to happen 
is an important part of the initial campaign 
planning stages. 

KEY LEARNING: 

KEY LEARNING: 

Thinking about how you will know if the campaign has been successful will help you to work 
out the exact changes you are looking to make. This will also help you to measure how 
successful the campaign has been.
 
Once you have researched the area and established how you will know if your campaign has 
been successful, you should have a clear idea of what it is that your campaigning for/against 
and what you’re trying to change.  

Researching the issue you want to address and 
establishing the reasons why it is a problem is 
a really important first step. It can be difficult 
to work out how to change something, if you 
don’t know how or why it exists in the first 
place.
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Your Issue & Name (5 mins)
 

Establishing The Key Players
(5 mins)

Show this slide and talk about the factors to 
consider when deciding on your campaign name. 

Show this slide and run through the following 
points that the groups need to establish:

The name of your campaign is one of the first 
things that people will hear or see, so make 
sure it is catchy and links to what you’re trying 
to achieve. 

When planning a name it can be helpful to 
think of some of the different aspects of the 
campaign: who will it reach? Where? & how?

It can be helpful to consult with your target 
group around possible names. Getting 
feedback from the demographic that your 
campaign is aimed at can be really valuable in 
terms of making sure it’s a success!

  

Knowing who will be against as well as for your 
campaign is important so that you can plan 
your campaign with them in mind. 

Establishing who you are trying to reach 
will help you in later planning when you are 
thinking about messaging and mediums. 

Not every campaign will have the same key 
players or aim to change the same things, look 
at what changes you think are important for 
your setting and who should be involved.

KEY LEARNING: 

KEY LEARNING: 

 ▶Who are you trying to influence to make 
changes? E.g. teachers, students, politicians 
etc…
 ▶What are you trying to change? Is it behaviour, 
attitudes, laws, policies etc..?
 ▶Who might oppose the change?
 ▶Who might support the change?

ACTIVITY
(5 mins) 
Split in to small groups and think about 
what kind of campaigns you might 
want to plan. Using flipchart paper 
and pens, write down who your key 
campaign players will be in response to 
the questions above.
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Knowing Your Audience (5 mins)
 

Campaign Mediums (10 mins)
 

Show this slide and ask participants to consider 
the following:

Show the slide and explain the following:
“Medium” refers to materials that you use to 
deliver your campaign messages e.g. TV, radio, 
posters, social media etc… 

Ask participants to think about what will work 
best for their audience and key players. 

Target audiences can be diverse, so your 
campaign may have to consider a variety of 
things when thinking about what works for 
them. 

Thinking about what works for your target 
group and consulting with them can help 
shape your campaign in a way that will be 
meaningful. 

Always consider whether your campaign is 
accessible to your target audience(s) E.g. 
if your campaign is aimed at people who 
are socially isolated, have you considered 
campaign methods that will reach this group 
effectively? 

KEY LEARNING: 

KEY LEARNING: 

 ▶Who is their target audience(s)?
 ▶What media methods do they already engage 
in? E.g. social media, news channels, radio, 
posters, books etc… 
 ▶What are their current attitudes around your 
campaign issue? 
 ▶Where can your target group be found?
 ▶What arguments, messages and images will 
reach them? 

ACTIVITY
 In small groups ask participants 
to write down what arguments, 
messages, images and mediums they 
might want to consider for their key 
players on flipchart paper. 
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Keeping Interest (5 mins)
 

Evidence and Research (10 mins)
 

Show the slide and discuss with the group the 
importance of the following:

Show this slide and ask participants to consider 
the following:

Evidence is important for campaign planning, 
without it it’s difficult to demonstrate to others 
why your cause is so important. 

Evidence can also help to measure the success 
of your campaign. 

Evidence helps to demonstrate the reason why 
you are doing what you’re doing and proves 
that the issue exists, rather than it being a 
matter of opinion.

It is important to source your evidence 
accurately if you’re not doing the research 
yourself, is it from a reputable source? 

KEY LEARNING: 

 ▶ Keeping your content engaging and 
interesting. 
 ▶Does it coincide with relevant events locally or 
nationally? 
 ▶ Plan your launch carefully, would it have 
greater impact to launch different parts of the 
campaign at different times? 

 ▶What is evidence?
 ▶Why is evidence useful for a campaign? 
 ▶What research methods can we use? 

ACTIVITY
 

ACTIVITY 
 Show the slide and in groups ask 
the participants to take out their 
phones and search online for some 
evidence and statistics to support their 
campaigns. 

Ask them to write down key 
information and findings on their 
flipchart paper. 
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Campaign Mistakes (5 mins)
 
Show the slide and run through the common 
mistakes encountered during campaign planning. 

Having a clear plan is very important to make 
sure a campaign runs smoothly. Work out 
first what you are trying to change and who 
your key players are, what evidence exists in 
this area and how you will know if it’s been a 
success. Then think about campaign messages 
and materials. 

Understanding the research you have done, or 
are using is key. Sometimes facts and figures 
can be confusing, so make sure you have a 
solid amount of evidence to support why your 
campaign is important. 

Having the right people involved can be 
the difference between campaign success 
and failure. Make sure those involved have 
enough time to commit to the campaign and 
try consulting with members of your target 
audience wherever possible. 

Making sure your campaign does what 
it says is really important. If part of your 
campaign directs people towards a resource 
or service, then make sure this is available and 
appropriate. 

Make sure that everyone involved in the 
campaign is able to commit to the project up 
to and after the launch, losing momentum can 
be a big reason that campaigns fail to succeed. 

KEY LEARNING: 

24



10:45-11:45

Creative Campaigning: 
Using Art & Drama
Red workshop
This workshop aims to get participants thinking about how 
they can use art and drama to tackle stigma. The key learning 
points are:

What you’ll need 

 ▶ Stopwatch
 ▶ Flipchart Paper
 ▶ Pens
 ▶Hand-outs (pages 48 - 57)
 ▶ Pencils
 ▶ Pens 
 ▶Glue 
 ▶ Scissors 
 ▶A shoebox 
 ▶ Collage materials e.g. 
coloured papers, stickers 
etc.. 

 
 ▶Understanding the assumptions we make about each other
 ▶Understanding the knowledge, attitudes and behaviour that 
can cause or prevent stigma
 ▶ Learning a variety of creative techniques that can be used 
as part of an anti-stigma campaign
 ▶ Identifying ways that creative activities could be used in 
peer education in participants own setting
 ▶ Increase in self-awareness and self-confidence in regard to 
mental health issues

24 25



Introductions (1 min)
 

Icebreaker (10 mins)
 

Image Theatre Techniques (15 mins)
 

Explain that this workshop is exploring how creativity can be used to campaign. 

Re-visit group agreement.

Ask the group to stand in a circle. Then explain 
that you are going to choose someone to start 
and all they have to do is shout out their names 
one after the other while you time them. 

Once they have done this, tell them their time 
and ask them to figure out a way of making their 
time quicker. They could try saying it faster, agree 
to shorten all names or think of something else 
creative.

Repeat this process once more asking them to 
think of another way to reduce their time. 

Tell the group that you are going to draw 
a series of symbols on the flipchart paper 
at the front of the room. Explain that once 
you have drawn each symbol they will 
need to arrange themselves as a group to 
create that symbol without talking. 

Draw the following symbols on the flipchart 
and give them 2 minutes for each symbol 
to arrange themselves: O = ! X Z 8 % 

Divide the group up into teams of 4/5. 
Explain that you are going to shout out a 
series of words or phrases and the groups 
have 5 seconds to arrange themselves in 
to a freeze-frame that represents what you 
have said. 

Then shout out the following phrases and 
count down from 5 each time, when you 
get to zero shout STOP!

 ▶Day at the beach
 ▶Happiness
 ▶Fear
 ▶Trust
 ▶Isolation
 ▶Support
 ▶Confusion
 ▶Bravery

Formations Freeze Frames 
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Creative Response (20 mins)
 
Divide the participants up in to 4 groups and explain that you are going to give them each a 
different creative activity. 

The groups then have to work together to produce a creative response around the theme of 
mental health stigma. 

Assign the following activities to each group:

There is a lot of harmful language that can 
be used to describe mental health and the 
impact that this has can be very significant. 

KEY LEARNING: 

The group will need:

As a group write down all over the flipchart 
paper as many words and phrases 
associated with mental health and stigma 
that you can think of. You will have picked 
some up from your previous session and 
there are also some phrases on the bingo 
cards worksheet that you can use if you get 
stuck. 

Split your group up into two or three small 
groups. 

Divide up the flipchart paper with your 
words on into squares that are equal to 
the number of small groups you’ve split in 
to e.g. If you have two small groups divide 
your paper in two. 

Each group is tasked with creating their 
own short piece of writing using the words 
in their square. You have 5 minutes to write 
your short pieces, you may not use all the 
words and might want to repeat some 
words for effect. 

When each group is finished share what 
you have got and combine it to make one 
piece. Then decide how you will present 
this back to the rest of the room. 

Creative Writing 

Freeze Frames 

 ▶ Large sheets of flipchart paper
 ▶ Pens 
 ▶Mental health bingo cards (page 49)
 ▶Activity worksheet (page 48)
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The Five Ways To Wellbeing is a series of tips 
on how we can look after our mental health 
in different ways. There are lots of different 
ways that you can approach these tips and 
they will look a bit different for everyone.

There are lots of different feelings and 
emotions around mental health and 
different qualities that are needed when you 
are supporting someone. 

Thinking and talking about how certain 
situations might make other people feel, 
allows us to see things from a different 
perspective and helps us to be a supportive 
friend.

KEY LEARNING: KEY LEARNING: 

KEY LEARNING: 

The group will need: The group will need:

Each person in the group has a factsheet 
and a storyboard sheet. Draw a picture 
in each box of the storyboard sheet that 
represents the title in the bottom left hand 
corner of the square. E.g. for “connect” you 
might draw two people holding hands. 

Once everyone has five drawings chose 
one drawing from each person for each 
category, e.g. Person A’s “connect” drawing 
and person B’s “be active” drawing etc.. - 

As a group work out how to convert these 
drawings in to a freeze frame. 

When you have decided on each freeze 
frame, work out a way to move between
each of them in order to create one 
performance piece.

As a group choose four emotions/feelings 
that you think someone with anxiety/
depression might feel. 

Then choose four qualities/characteristics 
that someone might need if they were 
supporting a friend who has depression/
anxiety. 

Write the eight words you have chosen on 
the outside of each segment of your circle. 

Each participant must choose one word to 
work on. 

Using felt tips, feel each segment with 
colours, shapes, symbols and designs that 
you feel express the emotion that you have 
picked. 

Once you have all completed your 
segments, present what you have created 
back to the group.

Image Theatre Emotions Wheel

 ▶ Blank story board sheets (page 52)
 ▶ Pencils
 ▶ 5 steps to wellbeing factsheets (page 51) 
 ▶Activity worksheet (page 50)

 ▶A circle divided in to eight segments 
on flipchart paper
 ▶ Felt tip pens
 ▶ Emotions worksheet (page 54)
 ▶Activity worksheet (page 53)
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A person’s outward appearance may not 
always reflect what they are feeling on the 
inside. 

It’s important to challenge how we might 
sometimes judge others based on how they 
appear.

KEY LEARNING: 

KEY LEARNING: 

KEY LEARNING: 
The group will need:

Cut out the words on the two worksheets 
you have been given that you would like 
to use. (You can add your own to a blank 
piece of paper and cut these out too.)

Paste the thoughts and feelings words on 
the inside of the box and draw/write/stick 
images and colours around them to create 
a collage. 

Do the same on the outside of the box 
using the behaviour and appearance 
words.

Once you have completed the box present 
what you have done back to the group.

Emotions Wheel Inside out boxes

 ▶A shoebox
 ▶ Thoughts and feelings worksheet 
(page 56)
 ▶ Behaviour and appearance worksheet 
(page 57)
 ▶ Scissors
 ▶Glue
 ▶ Collage materials 
 ▶Activity worksheet (page 55)

Sharing work (10 mins)
 
Ask each group to share their creative responses back with the other groups. 

Ask: How did they find the exercises? Was there anything that was really difficult? How can they 
use this to support their campaigns?
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10:45-11:45

Using Social Media for 
Social Change
Green workshop
This workshop aims to get participants thinking about how 
social media can be used to influence and create change when 
creating a campaign. 

The key learning points are: 

What you’ll need 

 ▶ Laptop
 ▶ Paper 
 ▶ Pens
 ▶ Projector
 ▶ Post-it notes
 ▶ PowerPoint Presentation: 
bit.ly/SocMedPowerPoint

 
 ▶Understanding what is meant by “social media for social 
change”
 ▶Understanding why we share content on social media in the 
first place
 ▶ Learning the key components to include in a successful 
social media campaign
 ▶ Taking inspiration from previous, successful social media 
campaigns to apply to your own planning
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Introductions (1 min) 
 

Social Media for Social Change 
(10 mins) 

Explain that this workshop is looking at how social 
media can be used in campaign work. 

Re-visit group agreement. 

Hand out post-its’ to participants and ask them to 
write down words and phrases that come to mind 
when they hear the words “Social media for social 
change” 

Once all participants have done this, read out a 
few of the post-it notes and show the slide.
Explain to participants what this phrase means.

Recognising that the phrase “social media for 
social change” refers to using a social media 
platform to campaign around a particular 
issue.
 
The intended outcome of this could be a 
change in behaviour, attitudes, involvement 
in a cause or something more structural like 
changes to rules or laws. 

KEY LEARNING: 
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The Science (5 mins) 
 

1. Nueroscience: We share to entertain, inspire 
and be useful
2. Psychology: We share to express who we really 
are
3. Community: To nurture our relationships. 
4. Motivation: To feel more involved. 
5. Altruism: To get the word out about specific 
causes

Show the slide and explain to the group the 
following reasons why we share content online: 

There are a range of reasons why we share 
content online, these include self-expression, 
to spread the word and to entertain or inspire 
others.  

The content that gets the highest response 
rate is usually something that makes people 
feel strong emotions e.g. sadness, humour, 
anger etc…. 

KEY LEARNING: 

Key Components (5 mins)
 
Show the slide and run through the following 
important factors to consider when campaigning 
for social change:

Explain that you are going to show them some 
images from social media platforms and ask them 
to guess what the campaign attached to them was.

Understand the 6 components needed to 
create and deliver a social media campaign for 
change. 

KEY LEARNING: 

 ▶ Pick a cause that you/ other people will care 
passionately about and support. 
 ▶ Create a social media challenge. 
 ▶ Create a memorable campaign hashtag.
 ▶Have a clear and concise campaign message. 
 ▶Have a clear call to action e.g. show your 
support/donate/nominate a friend etc…
 ▶ Seek influencer support e.g. celebrities, 
politicians, bloggers etc…
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Previous campaigns (10 mins) 
 Show this slide and ask the group to shout out what the campaign was. 

Once they have guessed, show them the next slide and run through the different 
elements of the campaign. 

(N.B. - “Social CTA” refers to social call to action.)  

As above, show the image and ask the group to shout out the campaign they think 
it’s taken from. 

Then show the next slide and run through the campaign elements.

As above, show the image and ask the group to shout out the campaign they think 
it’s taken from. 

Then show the next slide and run through the campaign elements.
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As above, show the image and ask the group to shout out the campaign they think 
it’s taken from. 

Then show the next slide and run through the campaign elements.

Recognise that social media campaigns can 
have different angles and approaches, but the 
formula for success is almost always the same.
 
Provide participants for some inspiration for 
thinking up their own social media campaigns.

KEY LEARNING: 

ACTIVITY
(20 mins) 
Split participants in to four groups and 
challenge them to create one social media led 
campaign in their groups that challenges the 
stigma around mental health.  

Hand out flipchart paper to each group so 
they can write their campaign idea down. 

Groups will need to choose one person to 
present their idea back to everyone once the 
planning has ended. 
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Feedback and Closing 
(10 mins) 

A spokesperson from each group will be asked to present their campaign idea back to the 
room. 

Final thoughts and reflections:

Ask: participants to spend the remaining couple 
of minutes thinking about what information and 
inspiration they will be taking from this workshop 
to feedback to their groups after lunch. 

 ▶What do we think are the important things to remember about social media campaigns? 
 ▶What are the positives about using social media for campaigning?
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11:45–12:00

Pre-Lunch Thoughts
 Show these two short YouTube films:
 
#IAMWHOLE feat. Jordan Stephens - NHS & YMCA
bit.ly/YMCAIAmWhole
 
Jordan Stephens (Wildhood) – Whole
bit.ly/JordanWhole

Structure  
 
All participants together  
in one room

What you’ll need 
 ▶ Internet access 
 ▶ Laptop 
 ▶ Projector
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12:00–12:45

Lunch  
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12.45–13.00

Jordan’s Challenge 
All back together again after lunch, show Jordan’s Schools 
Against Stigma Challenge video:

bit.ly/JordansChallenge

The full script from this video is below:

Hi, I’m Jordan Stephens and I’ve filmed 
this video in order to set you guys a 
challenge…

I’ve been working with the NHS and young 
people from the YMCA’s Right Here project 
to help raise awareness about mental 
health and the stigma often associated 
with it.

The IAMWHOLE campaign we’ve created 
has been designed to get us all thinking 
about the language we use to describe 
mental health issues – and how negative 
words and labels, like ‘crazy and ‘nutter’ 
can stop people from speaking out and 
getting help when they need it.
So here’s where you come in…

Did you know that every year around 1 in 
10 children and young people experience 
mental health issues in the UK? That’s 3 
young people in every school or college 
classroom. 

By creating a campaign for your own 
school or college you can help people 
understand that challenging mental 
health stigma is everybody’s business. 
And that by talking about mental health in 
a positive way we can support each other.
Your campaign could run on social media, 
or be based around a live event. 

Being open about mental health issues 
helps to remove social stigma

Challenging harmful language helps 
people ask for help without fear of 
negative labels or discrimination

Find and get support when you or 
someone you know needs it – talk to 
your mates, parents, teachers or a GP or 
youth worker

And remember, you can find lots of 
mental health support and advice 
online – check out #IAMWHOLE and the 
findgetgive website (findgetgive.com) 
for more information.

It could involve music, art, posters or 
leaflets – it’s up to you to decide. You’ll be 
getting some top tips and guidance from 
the people showing you this video in a bit.

To help, here are some key messages to 
base your campaign around:

Thanks for your time and good luck with 
your campaign!

What you’ll need 
 ▶ Internet access 
 ▶ Laptop 
 ▶ Projector
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13.00–14.00

Campaign Planning 
Workshop 3: Anti-stigma campaigns for young people – 
creative ideas

In this segment you will be developing your campaign

in your groups, this will involve:

You may want to arrange some of the materials that were 
produced in some of the earlier workshops at the front of the 
room to provide inspiration and jog people’s memories.

Each group will need to nominate one person to feedback 
one of their favourite things about the campaign they have 
planned, during the mini plenary. 

What you’ll need 
 ▶ Campaign planning 
worksheets (page 58)
 ▶ Pens
 ▶Materials from the 
previous workshops

 ▶Agreeing key messages (e.g. we all have mental 
health) and outcomes 
 ▶ Setting S.M.A.R.T goals – set parameters & context 
e.g. target audience(s), organisations involved, 
budget, delivery method(s), etc.
 ▶Agreeing campaign mediums: posters, leaflets, 
videos, workshops, toolkits, events, direct action, 
installation art, social media – promoting the Find 
Get Give website
 ▶Developing an action plan and commitment to next 
steps
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14.00-14.15

Mini Plenary 
The mini plenary is an opportunity for participants to share 
some of their initial ideas before the day draws to a close. 
Ask a member from each group to share one of their 
favourite things about their campaign. 

If you are running a large event you may want to designate a 
person to go around the room with a microphone so that all 
the points can be heard.  

What you’ll need 
 ▶Microphone and PA 
system/ loud voices
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Before closing the event, explain the following to 
participants:

After today you will be able to take your campaign
plans back to your school/college/community setting. It will 
then be up to you to make sure your campaign reaches and 
engages people. Take some time to think about who will be 
responsible for what in your campaign planning.

Your campaigns will need to be up and running by _/_/_. In 
_/_/_  you will be invited to a celebration event where we can 
look back at all the campaigns and commend all of your hard 
work. Good Luck!

14.15-14.30

Next Steps

What you’ll need 
 ▶Microphone and PA 
system/ loud voices

40 41



Section 4

WORKSHEETS
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Stigma Workshop (Group 1)
 
Luke has been feeling really low. He can’t concentrate in class and is too tired by the end of the 
day to go to football with his mates. In fact, going to school at all feels tough at the moment. He 
can’t remember the last time he made it in for a whole week. The teachers aren’t pleased that 
he’s behind on all his work, it’s stressing him out. Luke’s fed up with his parents and is always 
arguing with them, especially since they found weed in his bag. Dad keeps telling him to get over 
it and go to school, but it doesn’t feel that easy. Getting out of bed feels impossible some days.

What kind of stigma might Luke experience?

How might stigma affect Luke and those around him?

WORKSHEETS

LUKE
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Stigma Workshop (Group 2)
 
Sarah struggles to get to sleep at night, especially now she has to give a presentation at college 
next week. When she walks to school her heart beats so fast it scares her, and she gets a 
stomach ache, especially on rehearsal days, and she keeps meaning to go to the doctor about 
it. She used to love drama and public speaking, but nowadays even meeting up with her friends 
at the weekend fills her with feelings of anxiety. She gets ready to go out, but always ends up 
cancelling. She’s not sure how much longer she can cope with these feelings. Sometimes she 
feels like packing college in.

What kind of stigma might Sarah experience?

SARAH

How might stigma affect Sarah and those around her?
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Stigma Workshop (Group 3)
 
Sam is always getting songs stuck in his head, but this time it’s different. Instead of the usual 
stuff that goes on in his mind, these thoughts don’t feel like his. He can even have a conversation 
with them, and he has no idea what they are going to say next. He feels out of control, like 
there’s someone there with him all the time. Every now and the he gets irritated and snaps at 
it, out loud. So far he has managed to pass it off as a joke, but he knows his mum is worrying 
about him and a customer at his Saturday job made a complaint. Paying attention to anything is 
impossible, he can’t seem to shake them off, especially when the voices say horrible things.

What kind of stigma might Sam experience?

SAM

How might stigma affect Sam and those around him?
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Stigma Workshop – Facilitator 
Notes

GROUP 1 – LUKE

GROUP 2 – SARAH

What kind of stigma might Luke experience?

What kind of stigma might Sarah experience?

How might stigma affect Luke?

How might stigma affect Sarah?

 ▶ People not taking his mental health 
seriously 
 ▶ ‘sort it out/man up’ – makes it harder to 
ask for help 
 ▶Missing school – adds to problems, stress, 
isolation
 ▶ Teachers may not understand like they 
would if he had glandular fever 
 ▶ Irritability means people are falling out 
with him without thinking why he is in a 
bad mood
 ▶ Friends aren’t seeing him as much, say he’s 
‘boring’ 
 ▶ People calling him ‘skiver’ or ‘emo’

 ▶ People trying to force her into situations 
that make her feel more anxious
 ▶ Friends getting annoyed with her for 
always cancelling plans – stop inviting her
 ▶ Being isolated
 ▶Doctor being dismissive
 ▶ People calling her ‘attention seeking’ or a 
‘wimp’

 ▶Not engaging in activities he used to enjoy 
 ▶Not socialising or going out much · 
Withdrawing from others
 ▶ Finding it difficult to speak or ask for help
 ▶ Self-harming · Drinking or eating more (or 
less – loss of appetite)
 ▶ Possibly aggressive
 ▶ Taking drugs or drinking
 ▶Others hear name calling and decide not 
to ask for help
 ▶ Parents haven’t got the information to 
understand Luke’s behaviour better – more 
arguing
 ▶ Teachers don’t see what’s going on behind 
the scenes

 ▶ Can’t do the things she used to enjoy
 ▶ Finding it difficult to speak or ask for help
 ▶Misses out on opportunities at college
 ▶Withdrawn - Not socialising or going out 
much
 ▶ Self-harming or having suicidal thoughts
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GROUP 3 – SAM

What kind of stigma might Sam experience? How might stigma affect Sam?

 ▶ Bullying at school – ‘schizoid’ ‘nutter’
 ▶Media representation – all the people 
on TV who hear voices are murderers or 
dangerous
 ▶Nasty rumours
 ▶ Socially isolated – friends don’t want to see 
him anymore
 ▶ Losing his job

 ▶Not reaching out or telling people
 ▶Very disruptive and affects ability to carry 
out day-to-day tasks
 ▶ Find it hard to trust people and maintain 
relationships
 ▶ Friends and family could find behaviour 
upsetting
 ▶Hard to sleep or eat
 ▶ Bullying
 ▶ Suicidal thoughts
 ▶ Parents may want to ‘protect’ him by 
keeping it private
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Creative Campaigning 

This creative activity offers you the opportunity to think 
about the language used in reference to mental health.

1. As a group write down as many words and phrases associated with mental health and stigma 
that you can think of. You will have picked some up from your previous session on stigma and 
there are also some phrases on the bingo cards sheet that you can use if you are stuck. (5 mins.)

2. Work in twos or threes within your group.

3. Divide up the flipchart paper that you’ve written the words on in to the number of groups 
you’ve split up into. E.g. if you have split in to two groups, divide the paper down the middle.

4. Each small group will create a short piece of writing using the words of phrases from their 
section of paper. You can repeat words for effect and you might not use them all. (5 mins)

5. When each group is finished share what you have got and put each part together to create 
one piece of writing.

6. Plan how you are going to present/perform this for the rest of the room

Method

Materials 
 ▶ Large sheets of paper
 ▶ Pens
 ▶Mental health bingo cards

Creative Writing
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Mental Health Bingo Cards

Wellbeing Lonely Self esteem Bullying Talking

HelpStereotypeDistressDepressionPhobias

Greif
Mood 

disorder Worry Sad Normal

Prejudice Perfectionist Loner Different Stress

AnxietyCounsellingJudgingCopingWeird
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This activity helps you to explore the five steps to mental 
wellbeing and encourages you to think of the different ways 
to achieve them.

1. Each person should have a factsheet and a blank story board. Draw a picture in each box 
that relates to the title underneath the box. It can be realistic or something symbolic. E.g. for 
“connect” you could draw two people holding hands or two circles linked together.

2. Once everyone has five drawings, choose 1 drawing from each person for each category. E.g. 
Person A’s “connect” drawing, person B’s “be active” drawing, and so on.

3. As a group work out how to create each drawing as a freeze frame.

4. When you have five freeze frames, work out a way to move from one to five so that you can 
perform it as one piece.

Method

Materials 
 ▶ Blank story board sheet,
 ▶ 5 steps to wellbeing 
factsheet
 ▶ Pencils

Freeze Frames

Creative Campaigning 
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Below are five things that, according to research, can really help to boost mental wellbeing:

Connect 
Connect with the people around you: your family, friends, colleagues and neighbours. Spend time 
developing these relationships.

Be active
You don’t have to go to the gym. Take a walk, go cycling or play a game of football. Find an 
activity that you enjoy and make it a part of your life.

Keep Learning 
Learning new skills can give you a sense of achievement and a new confidence. So why not sign 
up for that cooking course, start learning to play a musical instrument, or figure out how to fix 
your bike?

Give to others
Even the smallest act can count whether it’s a smile, a thank you or a kind word. Larger acts, 
such as volunteering at your local community centre, can improve your mental wellbeing and 
help build new social networks.

Be mindful
Be more aware of the present moment, including your thoughts and feelings, your body and the 
world around you. Some people call this awareness “mindfulness”. It can positively change the 
way you feel about life and how you approach challenges.

Five steps to mental wellbeing
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Connect

Keep learning Give to others

Be mindful

Be active
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This activity explores the emotions around mental health 
and the qualities you need to be supportive.

1. Choose four emotions/feelings that you think someone who 
is experiencing anxiety or depression might feel.

2. Choose four qualities/characteristics that someone might need if they were supporting a 
friend experiencing depression/anxiety.

3. Put the eight words you’ve chosen around the circle so that each word is written on the 
outside of one segment.

4. Get each person in your group to choose a segment to work on.

5. Using felt tips, fill each segment with colours, shapes, symbols and designs that you feel 
express the emotion or quality you’ve picked. E.g. Anger might be reds, oranges, lightening, fire 
etc.. It is a personal response, so what you draw is totally up to you.

6. Once you have finished, think about how you’re going to describe your finished wheel back to 
the group.

Method

Materials 
 ▶A circle divided in to 
eight pieces on a piece of 
flipchart paper
 ▶ Felt tip pens
 ▶ Emotions worksheet
 ▶ Positive qualities 
worksheet

Emotions Wheel

Creative Campaigning 

52 53



Emotions worksheet

Absorbed

Abusive

Accepting

Aggressive

Agreeable

Alert

Angry

Annoyed

Anxious

Arrogant

Ashamed

Balanced

Bitter

Bored

Brave

Broken down

Bullied

Calm

Chaotic

Cheerful

Cold

Competitive

Confident 
 

Confused

Content

Controlled

Controlling

Cooperative

Courageous

Cowardly

Critical

Empathic

Empowered

Envious

Erratic

Excited

Expressive

Extroverted

Fair

Faithful

Fearful

Frightened

Frustrated

Glad

Good

Grateful

Greedy 
 
Guilty

Happy

Helpful

Helpless

Hopeless

Ignorant

Impatient

Impulsive

Insecure

Insensitive

Irresponsible

Irritated

Isolated

Jealous

Joyful

Judged

Judgemental

Lazy

Passionate

Passive

Peaceful

Pleased 

Possessive 

Rage

Reclusive

Rejected

Repressed

Resentful

Resistant

Responsible

Ridiculous

Righteous 

Preoccupied

Ruthless

Sad

Secretive

Selfish

Self-destructive

Self-obsessed

Self-pitying

Sensitive

Shamed

Proud

Shut down

Shy Sorry
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This creative activity explores how a person’s outward 
appearance may or may not reflect how they feel on the 
inside. Your box can be a great starting point for getting 
people to think about how we might judge people by 
outward appearances.

You can use the words from the worksheets and add your 
own in too.

1. Cut out the words from the “thoughts and feelings” and “behaviour and appearance” sheets 
and/or write your own words on paper provided and cut these out.

2. Cut and past the words/images and colours around thoughts and feelings to the inside of your 
box. E.g. you might stick the word “empty” inside your box and colour around it in black.

3. Do the same with the outside of the box using words/images and colours about behaviour and 
appearance. You might find it easier to create the collage on a larger piece of paper and then 
stick the whole thing to the outside.

Method

Materials 
 ▶ Box
 ▶ Thoughts and feelings 
worksheet
 ▶ Behaviour and appearance 
worksheet
 ▶ Scissors
 ▶Glue
 ▶ Collage materials

Inside Outside Box

Creative Campaigning 
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Thoughts and Feelings worksheet

Low mood

Helpless

Numb

Empty

Despair

Restless

Irritable

Impatient

Negative 
thoughts

Blame

Guilt

No confidence

No self-esteem

Isolated

Worried

Alone

Tense

Nervous

Fearing the worst

Scared

Panicky

Angry

Confused

Frustrated

Stressed

Misunderstood

Victimised

Threatened

Paranoid

Rejected

Frightened

Not able to 
concentrate
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Behaviour and Appearance worksheet

Not engaging in activities they 
used to enjoy

Not socialising or going out 
much

Withdrawing from others

Finding it difficult to speak or 
ask for help

Self-harming

Drinking or eating more or less 
than usual

Being aggressive

Breathing quickly

Shaking

Panic attacks

Withdrawing from friends 
and family

Not making eye contact

Being more reliant on others

Avoiding certain situations 
or places

Acting in a way that is out of 
character
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Campaign Planning Worksheet

Name: 

School:

What are our campaign key messages?

What is our campaign medium/s? e.g. online, posters, performances, art

How will be able to measure if our messages are getting through?

My main role/responsibilities over the next few months will be:

Other campaign ideas are:

Our campaign will launch on ___ / ___ / ___

Key dates before then include:

___ / ___ / ___ :

___ / ___ / ___ :

___ / ___ / ___ :

We will meet every:

If we need help we will ask:

There will be a celebration/launch event of all your campaigns on ___ / ___ / ___. We will let you 
know more details closer to the time!
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School Information Pack
Stopping Stigma Event ___ / ___ / ___

Planned outcomes of the event:
A student led anti-stigma mental health campaign to be delivered in all schools taking part. The 
school campaigns should go live by ___ / ___ / ___  . There will be a celebration event where the 
campaigns will be showcased in ______________________________. 

This is an opportunity for staff and students to be involved in creating change in their school 
environment, in partnership with an exciting new social media anti-stigma mental health 
campaign to be revealed on the day. It will give you time to think about how to tackle stigma 
in your schools, and up skill both staff and students to deliver dynamic, youth-led campaigns. 
Bring up to 10 young people and one funded staff member for a day of discussions, workshops, 
and fun!

By the end of the event students attending will:

By the end of the event staff attending will:

 ▶Understand that everyone has mental health
 ▶Understand what is meant by “mental health stigma”
 ▶ Be aware of the impact of language and attitudes around mental health
 ▶Have ideas for how they can support others with their mental health
 ▶Develop campaigning skills
 ▶ Feel confident to tackle mental health stigma through their school based campaign

 ▶ Be reminded of the impact of language and attitudes around mental health
 ▶Gain an agreed understanding of what is meant by “mental health stigma”
 ▶Gain knowledge of different skills and approaches to campaign delivery
 ▶ Be clear about the planned campaign for your school and who will be developing and 
delivering this
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Workshop Details
On the form below please ensure each attendee selects red, green, or blue to determine 
which workshop they will attend for this part of the day. Please divide your groups as 
evenly as possible.

Three discussions will be taking place at the same time, covering the same issues:

Three workshops will be taking place at the same time, each of which cover a different element 
of campaigning:

In this workshop you will be developing your campaign in your groups, this will involve:

Workshop 1: Understanding & Tackling Stigma

Workshop 2: Skills and tools for developing and delivering 
a successful campaign

Workshop 3: Campaign Planning

 ▶What does stigma mean? Why/how does it happen?
 ▶How does stigma affect us and those around us?
 ▶Whose job is it to tackle stigma?
 ▶What is the opposite of stigma/what would a stigma-free community look like?
 ▶What can we do to make our own community more like this?
 ▶What would make it easier to talk about mental health? How can we normalise it?
 ▶Agreeing a common language for mental health/wellbeing – definitions and terminology
 ▶What would make it easier to ask for help? (e.g. importance of supportive peer relationships)
 ▶What can we do to help others?

 ▶ Social Media and Social Change: building a digital campaign
 ▶A Campaigner’s Toolkit: Marketing, PR, and creating campaign people will remember!
 ▶Art & performance as campaign tools: creative campaigning methods

 ▶Agreeing key messages (e.g. we all have mental health) and outcomes
 ▶ Setting S.M.A.R.T goals – set parameters & context e.g. target audience(s), organisations 
involved, budget, delivery method(s), etc.
 ▶Agreeing campaign mediums: posters, leaflets, videos, workshops, toolkits, events, direct 
action, installation art, social media – promoting Where to go for and Find Get Give websites
 ▶Developing an action plan and commitment to next steps

60



Each school is invited to bring up to 10 pupils who can be actively involved in the event, and 
campaign planning thereafter. Prior to the event, school teams will need to divide themselves 
as equally as possible into red, green, and blue members which correspond to different parts 
of workshop 2 detailed in the agenda between 10.40-11.45. Students will then be expected 
to share this learning with their school team in the final session, where they will begin to plan 
their campaign.

Staff will need to organise transport for the pupils to and from the venue, and to sign in on 
behalf of their student group.

The address is:

Please return this form and consent forms to:

SCHOOL: ____________________________________
STAFF MEMBER: ______________________________
CONTACT DETAILS: (please provide a phone number that can be used on the day) 
Phone: ____________________________________
Email: _____________________________________
Dietary needs? _____________________________

Stopping Stigma Registration Form 
(to be sent out before the event) ___ / ___ / ___

STUDENT NAME AGE CONSENT 
OBTAINED

DIETARY 
NEEDS

GREEN RED 
OR BLUE 
WORKSHOP?
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We can’t wait to see you on

In the meantime please read over this brief:

Teachers Brief:

Students Brief:

___ / ___ / ___

 ▶ Please ensure all forms are returned by _________________
 ▶ Please ensure students DO bring their mobile phones, a pen, a notepad, and a bag. This is 
a non-smoking event so all smokers will be asked to refrain from smoking
 ▶ Please ensure that you oversee campaign plans on the day, and ensure that they are 
suitable for your school. You will need to support the students going forward in delivering 
these; the deadline for campaign launch is _________________
 ▶During the short plenary at the end of the day, please ensure that you or one of your 
students are prepared to give a short (30 seconds) summary of your campaign plans- 
such as highlighting a favourite idea
 ▶ Please ensure all students arrive at and leave the venue safely

 ▶All you need it bring is yourself, your mobile phones, a pen and paper, and determination 
to make a difference
 ▶ You don’t need to know anything about stigma before coming, but it won’t hurt to start 
thinking about it!
 ▶ You will be expected to participate fully in the day and help to make the campaign a 
reality afterwards
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We can’t wait to see you on

In the meantime please read over this brief:

Teachers Brief:

Students Brief:

___ / ___ / ___ School Consent Form

PARENT/GUARDIAN/CARER CONSENT FORM

On ___ / ___ / ___ your child has been invited to attend a Stopping Stigma event held at: 
____________________________________________________________________________
The aim of the event is to support young people to create and run their own campaigns 
that challenge mental health stigma. Please complete this form and sign if you consent 

Please complete the following, sign and return to:
____________________________________________________________________________
By ___ / ___ / ___

Name of Child __________________ Date of Birth ________________________

Name of Parent/ Guardian / Carer

___________________________________________________________

Address: __________________________________________________________

_______________________________________________Postcode ___________

Tel (day): _________________________ Tel (evening):____________________

Mobile: ___________________________ e-mail: __________________________

Does your child suffer from any medical conditions/allergies that the teachers/event 
organisers should be aware of (including any current medication?)

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

Emergency contact details: (If different from above)

Name:__________________________________ Telephone no:_______________

Relationship to child:_________________________________________________

School Consent Form

CONSENT (please read carefully)

a) I agree to my child attending the Stopping Stigma event on 

b) I confirm to the best of my knowledge that my child does not suffer from any medical 
condition other than those listed above.

Signed _______________________________________ (Parent/ Guardian/Carer)

Date:________________________________________

___ / ___ / ___
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Event Registration Form 
(to be used on the event day)

NAME ORGANISATION PARTY SIZE/NAMES SIGNATURE

64



Stopping Stigma Workshop Evaluation Form - Young People 

SCHOOL:_________________________________________________________

1. What stood out most for you about today?

2. Is there anything you will do differently as a result of things you have learnt today?

3. What could we have done differently or better?

4a. How confident do you feel that your campaign will make a difference? (1 being not at 
all confident, 10 being extremely confident)

   0   1   2   3   4   5   6   7   8   9   10

4b. Why? 

5. How much do you feel you knew about this subject BEFORE this workshop?

   0   1   2   3   4   5   6   7   8   9   10

6. How much do you feel you know about stigma NOW?

   0   1   2   3   4   5   6   7   8   9   10

7. If you didn’t score a 10, what do you think you need in order to make your score 10?
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Gender:       Male       Female       Prefer not to say

      Other ______________________

Do you define as the gender you were assigned at birth? 
      Yes         No

Sexuality:       Heterosexual (straight)         Homosexual (gay)

      Bisexual        Prefer not to say        Other _____________________

White British       
Other White       
Indian       
Pakistani

Bangladeshi
Chinese
White & Black African
White & Black Caribbean

White & Asian
Other mixed background
Black British: Caribbean
Black British: African

Date of birth: _______ / _______ / ________

Postcode: __________________

Do you have any long-standing illness, health problem or disability which limits your daily 
activities?

      No        Yes: ________________________ (optional)

This information will be shared only within YMCA DLG and Impact Initiatives: we will never 
pass it on to a third party.

We’d like to add you to the YMCA Right Here mailing list, for info about young people’s issues 
and opportunities.

      Please tick here if you don’t want to be added to our mailing list. 

      Please tick here if you are interested in volunteering with YMCA Right Here.

Thank you for your time and feedback!

Other Black
Other: _______________________

Equal Opportunities Form - Young People 
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Stopping Stigma Workshop Evaluation Form - Staff

SCHOOL/ORGANISATION:_________________________________________________________

1. What stood out most for you about today?

2. Is there anything you will do differently as a result of things you have learnt today?

3. What could we have done differently or better?

4a. How confident do you feel that your campaign will make a difference? (1 being not at 
all confident, 10 being extremely confident)

   0   1   2   3   4   5   6   7   8   9   10

4b. Why? 

5.  How useful do you feel todays workshops have been for the young people attending? 

   0   1   2   3   4   5   6   7   8   9   10

6.  Do you have any other comments?
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